
LEVEL 3 (Raw Materials + Management) 

THEORETICAL DEEPENING 

JOHN GRANT:  
 

 
 
John's new book Greener Marketing came out in August 2020 and was just shortlisted for 
the Business Book Awards. John's previous book BETTER (2018) was about the wellbeing 
revolution and human friendly business. John is also author of Made With (2013), Co-
opportunity (2010), the award winning Green Marketing Manifesto (2007) and three other 
books. His first book The New Marketing Manifesto (1999) was named one of The 10 Best 
Business Books of 1999 by Books Online. John started his communications strategy career 
at JWT and then BMP-DDB where he won the IPA Effectiveness Grand Prix. He went on to 
become co-founder and head of strategy at the values-led London creative hot shop St 
Luke's (as featured in the Harvard Business Review, Fast Company Magazine and Campaign 
Agency of the Year). Since then John has advised clients on brands, marketing, behaviour 
change, strategy and innovation. John's clients have included AQUIS, the BBC, Cafe Direct, 
Carlsberg, Cisco, the Co-operative Bank, Daylesford, Ecotricity, Ernst & Young, Freshfields, 
The Guardian, Heidrick & Struggles, HSBC, IBM, IKEA, ING, innocent, LEGO, Lloyd's of 
London, Microsoft, Ministry of Sound, Nando's, Natura Cosmetics, O2, Orange, Pictet, 
Philips, the Royal Mail, Samsung, Sony, Tech Nation, Unilever, Vaisala, Wärtsilä and the UK 
and Swedish governments. John has extensive international experience working with 
brands across Europe, the Americas and Asia. 
 
 
GREEN MARKETING MANIFESTO 

 
The Green Marketing Manifesto provides a roadmap on how to organize green marketing 
effectively and sustainably. It offers a fresh start for green marketing, one that provides a 
practical and ingenious approach. The book offers many examples from companies and brands 
who are making headway in this difficult arena, such as Marks & Spencer, Sky, Virgin, Toyota, 
Tesco, O2 to give an indication of the potential of this route. John Grant creates a Green Matrix 
as a tool for examining current practice and the practice that the future needs to embrace.  
 
DEEPENING : HOW YO PROMOTE CLIENTS PRODUCTS AND SERVICES IN A SALON 
 



 

 
  



COMMUNICATION SHEET 

 
 
 
EXERCISE: 
-Search on the Google Ebeauty app. 
Prepare a Power Point presentation in which you describe the functions, disadvantages and 
advantages of using it. 
 
-Download the app and set the crm, the warehouse and try to produce graphs. 
How was the use? What's your opinion? Try searching for other similar apps and make a 
comparison.  
 



 


