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Sustainability 
 

Introduction to this lesson 

In this lesson, you will learn to make conscious business choices that will help you run your salon in a 
sustainable way as a hairdresser or barber.  
 
You will become aware of what impact certain choices, sustainable or otherwise, have on your carbon 
footprint and how difficult it is to find the right tools to calculate that impact. 
 
This is precisely why it is not only important to believe in figures, but all the more important to really 
do your bit to preserve our beautiful planet.  

1. Becoming a sustainable hairdresser 

1.1. Introduction 
To become a sustainable entrepreneur, you need to be aware of a number of factors to make informed 
choices for the benefit of your business. 
You need to think carefully about the choice of raw materials you want to work with, as well as 
suppliers. How do you deal with waste and what regulations should you follow in your country? 
How big will the impact of your choices be on the environment? If you have thought this through very 
carefully, you can make conscious and informed choices, taking into account important factors such as 
legislation, economic forms and material and supplier choices. 

1.2. How to act sustainable as a hairdresser? 
Are you wondering how to make your salon more eco-friendly? Eco-friendliness and sustainability 
have been buzzwords in the salon industry for the past few years, but being green is more than just a 
trend, it’s a responsibility. 
 
Beauty comes at a price, and at the moment it’s an expensive one for our environment. Hair and 
beauty salons have a huge impact on the health of our planet. It’s up to you, as business owners, to 
lead by example. 
 
We understand that it can all feel a bit confusing – vegan hair dye, carbon neutral furniture, natural 
light only – but don’t let it turn you off, or put it into the ‘too hard’ bucket. Being eco-friendly is more 
achievable than ever. 
 
Remember – little changes make a big difference. Reducing your carbon footprint is about creating 
simple and sustainable habits that you and your staff can maintain. Start making greener choices today 
– not only will our planet love your for it, your clients will too! 
 
Give yourself the chance to set a budget, sort out your pricing and explore creative ways to unlock the 
hidden cash in your business.  
 
  

https://www.gettimely.com/salon-sustainability/making-steps-toward-an-eco-friendly-salon/
https://www.gettimely.com/salon-sustainability/why-your-salon-must-go-green/
https://www.gettimely.com/salon-sustainability/why-your-salon-must-go-green/


   

Module 2 

 

5 

 

So, what does being ‘eco-friendly’ mean and why does it matter for my business? 
 
Eco-friendly is all about reducing harm to our environment. You can engage in eco-friendly practices 
by being more conscious of how you use resources like water and energy in your salon, spa or barber 
shop.  
 
Why do salons need to go green? The short answer is – there’s no reason not to! Eco-salons are 
becoming increasingly popular across the world. The benefits of going green far outweigh the effort 
you put in. Not only will you be contributing to a healthier environment, you’ll be saving money and 
welcoming new clients. Not a bad result from a few easy new habits, right?  
 
Here’s the top reasons why salon sustainability should be on your radar: 
 
People 
 
There’s no doubt about it – going green is a client acquisition opportunity. You could expand your 
client base exponentially: pregnant people, people who prioritise sustainability in their purchasing 
decisions, and people who are sensitive to harsh synthetic chemicals. 
 
Many consumers prefer to buy products that have implemented some kind of eco-friendly initiative – 
this might be as simple as recyclable packaging, right up to ethically-produced or sustainably-sourced 
ingredients. Adopting these products in your business, and then marketing their green benefits to 
clients, is a great way to increase sales, and referrals! If your competitors haven’t greened up their 
salons, then this is your chance to stand out. 
 
Profit 
 
One of the biggest misconceptions about going green is that it will cost you the earth. In fact, these eco-
friendly habits are likely to save you money. Think about it. When you switch off the lights and unplug 
any unused appliances, you’re going to spend less money when it comes to your bills, right?  
 
This means that in time, operating costs will lessen. Even small things like turning lights off in empty 
treatment rooms, or fixing leaky taps in your hair basins, will help save money and the environment. 
How about your retail sales? As the demand for environmentally friendly, cruelty-free or vegan 
products rise, prices are becoming more competitive too. Hello retail profits! 
 
Planet 
 
Climate change is a growing concern, and as large contributors to waste, salon owners should establish 
more sustainable business practices.  After all, there’s no planet B. Hair and beauty salons especially 
have come under fire due to the amount of toxins and waste they use in their treatments (hair foils, 
plastics etc). Fortunately, there’s still ways we can turn it around.  
 

 

Think of some changes you can make fairly quickly in the salon to become more sustainable.  

https://www.gettimely.com/salon-sustainability/is-your-salon-helping-or-harming-the-environment/
https://www.gettimely.com/salon-sustainability/sustainability-in-the-salon-people-planet-profit/
https://www.gettimely.com/salon-sustainability/making-steps-toward-an-eco-friendly-salon/
https://www.gettimely.com/salon-sustainability/making-steps-toward-an-eco-friendly-salon/
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Read the article on the Internet. Are there any more changes you didn’t think of?  

https://www.appointfix.com/blog/how-to-have-an-eco-friendly-hair-salon.html  

1.3.  How to choose the correct supplier?  
As consumers become increasingly eco-conscious, companies are going to great lengths to present 
themselves as environmentally friendly. As well-intentioned as the practice of emphasizing 
sustainability may be, many companies are guilty of “greenwashing” or “green sheen” — marketing 
themselves as green while merely going through the motions. 

The term greenwashing originated in the 1960s when hotels encouraged guests to reuse their towels, 
presumably to lessen water consumption and chemical use, when the real motivation was to save 
themselves the cost of laundering the towels. 

Greenwashing companies might think they reap the benefits of customer perception and brand loyalty 
without meaningfully moving the needle on sustainability. However, if and when the truth is 
discovered, the backlash can be severe, regardless of whether the company is B2B or B2C. 

Truly green companies apply sustainable practices at every decision point throughout their operations 
— especially among their suppliers. Fortunately, implementing green supplier networks and improving 
the environment aren’t mutually exclusive. Companies don’t have to choose between being fiscally 
responsible and being eco-conscious. 

As procurement practitioner-turned college professor Rich Weissman wrote, “Sustainable efforts 
often help to simplify and streamline supply-chain operations, providing an economic benefit for 
customers and suppliers alike through lower prices and improved service levels. In fact, the green 
alternative is frequently the low-cost alternative. Positive economics around sustainability has taken 
hold and the supply chain — and society — are better for it.” 

The following tips and recommendations illustrate ways for companies to ensure that their “green” 
practices make a meaningful impact and stand up to scrutiny. 

Understand your company's sustainability targets, and convey them to the procurement team.  

Procurement is constantly looking for opportunities to demonstrate that it’s fully aligned with 
enterprise-wide objectives. Sustainability provides a natural opportunity to do so. Typically, 
sustainability goals will be stated publicly because of the consumer-loyalty benefits. Procurement can 
therefore access this information and associate specific spend management and supply-chain practices 
with it. In keeping with the desire to avoid even the appearance of greenwashing, procurement teams 
should put formal policies in place that show how sustainability goals are incorporated into their 
sourcing and supplier-management processes, and identify and track progress against sustainability-
specific metrics. This will ensure that objectives are reached. 

  

https://www.appointfix.com/blog/how-to-have-an-eco-friendly-hair-salon.html
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Know how your current suppliers meet their own sustainability goals.  

If the objective is to have a measurable impact on the environment, procurement should dig beyond 
an assertion by a supplier that its facilities or practices are sustainable. Procurement can ask suppliers 
for specific sustainability objectives and metrics, and look for evidence that these policies are put into 
practice. If possible, it’s always a great idea to visit the supplier’s facility and observe sustainability 
practices firsthand. This is especially critical if procurement intends to take credit for doing business 
with the supplier on the grounds that it’s more ecologically aware than its competitors. Not validating 
supplier claims of sustainability increases the risk that a buy-side company becomes a victim of 
greenwashing itself. 

Centralize and consolidate eco-conscious spend data.  

As any environmentalist will tell you, even incremental changes can make a difference. Since 
contributions to sustainability may be made in a distributed fashion, by many buyers and through 
many different enterprise purchases, it’s absolutely critical that the company be able to consolidate 
the total impact over time. Not only does this demonstrate that the company’s dedication to 
sustainability is more than a public relations stunt, it starts a virtuous cycle. Buyers who see the impact 
of the efforts made to date are more likely to apply similar judgment in their own corporate purchasing 
decisions when aware that they’re part of a larger, more effective effort. 

Expand partnerships with green/sustainable suppliers by tracking certifications and relevant 
experience in the supplier master or supplier network.  

Greenwashing is enough of a concern that many suppliers decide to pursue cross-industry 
certifications. These elevate the visibility and accountability of sustainability efforts, and provide 
further certainty to procurement that the companies in their supplier network are, in fact, eco-friendly. 
Examples include LEED certifications, the Green Business Bureau, Energy Star ratings, and standards 
such as ISO 37101 and ISO 26000. While it’s beneficial to require sustainability-based certifications and 
documentation, procurement bears the responsibility for keeping these records and reports up to 
date. This way, if a supplier’s status changes or its certifications lapse, the buy-side company won’t 
inadvertently be taking credit for accomplishments that weren’t realized. 

Look at your suppliers' suppliers (also known as tier 2, tier 3, or "n-tier" suppliers).  

A company’s suppliers may be working with other companies that expand their actual sustainable 
supplier spend. According to McKinsey’s Anne Titia Bove and Steven Swartz, “The typical consumer 
company’s supply chain creates far greater social and environmental costs than its own operations, 
accounting for more than 80% of greenhouse-gas emissions and more than 90% of the impact on air, 
land, water, biodiversity, and geological resources.” The further into a supply chain a company is willing 
to look, the more of an impact it can have, and the greater its recorded results will be. 

As already mentioned, sustainability can equate to cost effectiveness and generate enormous 
customer loyalty and goodwill for brands. For sustainability programs to make sense, they have to be 
about more than doing good; they also have to benefit the company and its shareholders as much as 
they do communities and the environment. Depending on the industry or sector a company functions 
in, there may even be additional advantages such as tax benefits or highly publicized award programs. 

The goal at the end of the day is for stakeholders, suppliers, and customers to look favorably on 
corporate efforts to go green and provide a more sustainable world. Companies that put these 
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programs in place bear responsibility for ensuring that they go beyond greenwashing to deliver 
meaningful impact. Since eco-consciousness is centered around supplier selection and capabilities, 
procurement has an opportunity to manage these efforts — in alignment with enterprise goals and 
objectives — through the supplier master and supplier network. 

 

What conditions do you think a good supplier should meet? 
 

 

Write down the contact details of at least 5 suppliers that meet your criteria in the grid on the 
assignment paper.  
 

1.4. How to choose the raw materials?  
In order to be able to choose the right raw materials, you need to know what is meant by that term.  
 
Though all the raw materials are obtained naturally, they can be divided into 3 types based according 
to where it is derived from. 

1. Plant/tree-based – materials like vegetables, fruits, flowers, wood, resin, latex are obtained 
from plants and trees. 

2. Animal-based– materials like leather, meat, bones, milk, wool, silk are all obtained from 
animals. 

3. Mining-based– materials like minerals, metals, crude oil, coal, etc. are obtained by mining 
the earth. 
 

Apart from this, a manufacturing unit divides the raw materials into 2 main categories. 

1. Direct raw materials: The primary component from which a finished product is made is called 
direct raw materials. For example, wood is a direct raw material from which furniture like 
chair, tables, bed, etc. are made. Another example is leather used for making purses, shoes, 
bags, etc. 

2. Indirect raw materials: On the other hand, indirect raw materials are the materials that 
supplement in making the finished product from the direct materials. For example, the glue, 
nails, varnish, etc. used in making wooden furniture like chair, table, bed, etc. are all indirect 
raw materials. Similarly, the buckles, metal hoops, zips, glue, lining fabric, colors, etc. used in 
making leather purses, shoes, and bags are all indirect raw materials. 
 

When manufacturing a healthcare product, controlling the quality of the raw materials used (for 
example, the excipients or the components that make up your product) is as important as controlling 
the quality of your active pharmaceutical ingredients and your finished product.  
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Managing your raw materials as part of your quality system will help to ensure that your finished 
healthcare product meets its quality attributes. It is wise to initiate such a system at the outset 
of product development and build it into the product design. 

Key considerations when selecting the raw materials: 

• Is there enough information to support the safety of the material selected (as well as its 
by-product[s])?  

For example, is the raw material commonly used in the regulated industry (that is, is it “generally 
recognized as safe” [GRAS] material)? Is it known to have toxicological concerns (for example, 
carcinogenetic potential)? 

• Would the raw material lead to any pharmaceutical response or is it considered an inert 
substance?  

For pharmaceutical products, does it raise questions about interaction with your drug substance? For 
medical devices, does it change your product from a medical device to a combination product (which 
would lead to different regulatory requirements and pathways)? If yes, is there a different agent that 
could help you avoid a more difficult pathway? 

• Is the supply of this material limited?  

If so, can it be replaced with another raw material? If not, it is critical to ensure the supply of this 
material (have a contract with the supplier or identify an alternate supplier) so that no shortages 
affect the manufacture of your healthcare product during clinical or commercialization phases. 

• Is the material compatible with your finished product?  

For instance, in pharmaceutical products, the excipients can comprise more than 90% of a product’s 
weight. Therefore, evaluate the compatibility of the ingredients that may contribute to the quality 
(for example, hardness, dissolution rate) of the dosage form. 

• Is the ingredient available as a pharmacopeial grade or medical grade?  

If it is, does it meet the requirements in the targeted jurisdiction? If not, can it be substituted by 
another ingredient? 

In summary, the quality, safety and efficacy of the healthcare product should be scientifically 
evaluated to ensure the right materials are selected. 

https://www.marsdd.com/mars-library/product-development-lifecycle-new-drug-development/
https://learn.marsdd.com/mars-library/clinical-trials-medical-device-and-drug-development/
https://learn.marsdd.com/mars-library/heathcare-product-safety-drug-development/
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Once the product design is finalized, implement a robust supplier management program to assure 
and control the quality of the raw ingredients.  

In general, base this program on general Good Manufacturing Practices (GMP). Some aspects may 
include: 

1. Reviewing the supplier history, including any relevant information on their manufacturing 
reliability 

2. Determining the reliability of results reported on Certificates of Analysis (a document issued 
by a supplier to certify the quality and purity of each product lot) 

3. Assessing the quality of raw materials through routine testing 
4. Performing a supplier audit, if required 
5. Considering information obtained via ongoing communication with suppliers 

In summary, know the supply chain of the raw material for your product.  

Identify and mitigate risks throughout the supply chain and document the measures you take to 
secure it. 

 

 

Which raw materials could be used for which purposes in a salon? 
 

1.5. How to recycle waste?  
As a salon owner or manager, it is your duty to ensure the correct waste disposal procedures for your 
business. For example, human hair is non-biodegradable and can cause environmental issues if not 
disposed of correctly.  

Your salon is legally responsible to ensure human hair waste is managed, stored and disposed of 
correctly. If you take human hair to a local tip or to dispose of at home, this will be illegal as it needs 
to be transported and disposed of by a reputable provider. 

There are many different types of salon waste created that often depend on the kind of hair and beauty 
treatments offered. All waste needs storing in separate bins to ensure proper disposal and recycling 
where possible. Especially as most salon treatments involve body parts, there’s sometimes a risk of 
contamination too. 

All salons produce some level of general waste from their daily operations, clients, and staff. there are 
many other different types of salon waste that vary due to the nature of treatments, products involved, 
and type of salon you run. Understanding what falls under each waste type is essential for proper 
storage and disposal. 

  

https://learn.marsdd.com/mars-library/good-manufacturing-practices-gmp-drugs-and-biologics/
https://www.gov.uk/managing-your-waste-an-overview
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Some of the main types of salon waste and examples you’ll likely produce are: 

• General waste: Broken coat hangers, hair, and non-recyclable food packaging 

• Clinical waste: Wax strips, cotton buds, pads, and bodily fluids 

• Sharps waste: Tattoo and acupuncture needles, blades, micropigmentation pens 

• Chemical waste: Certain cleaning products and bottles 

• Plastic recycling: Product packaging, drinks bottles, and shampoo bottles 

• Paper recycling: Newspapers and magazines, receipts and invoices 
 
To ensure recycling and proper disposal of salon waste, it’s important your organisation uses the right 
type of bins to store all rubbish before collection and disposal. This helps reduce the chance of 
contamination, which is a real risk when dealing with sharps and types of clinical waste. 

Most hairdressers and beauty clinics have small bins and bags in their salon at the point of waste 
creation. Then outside or in a safe space away from treatment areas, you can place larger salon waste 
bins to hold collated waste before removal to a nearby facility for recycling or disposal. 

Discover some common salon waste bins and bags for your business: 

• 120L wheelie bin: A small two-wheel bin to store two or three bags of general waste and dry 
mixed recycling 

• Sharps bins: Different colour lids indicate the types of blades, needles, and syringes to store 
from your salon 

• Clinical infectious waste bags: Orange waste bags for contaminated masks, gloves, wipes, and 
dressings from your salon 

 
Having an effective salon waste management plan in place is vital to ensure you uphold your 
responsibilities, safely store all waste types, and arrange proper disposal. As a salon owner, part of 
your responsibility to the environment is to reduce, reuse, and recycle as much waste as you can. 

Good management means identifying ways to cut back on the amount of waste you produce. Using 
the correct bins, bags, and containers to hold your salon waste helps ensure as much as possible is 
recycled. Then you need to arrange removal by licensed waste carriers to ensure appropriate and legal 
removal and disposal of your salon waste. 

How to dispose of different types of salon waste can depend on the kind of rubbish produced. This 
dictates the type of waste bin, bag, or container to use for storage, how often you need it removing 
from your salon, and the disposal method at the waste facility. 

Generally, in your salon you only need to do a few things to dispose of salon waste properly. Follow 
these simple steps to dispose of salon waste: 

• Once you create any type of waste, store it in an appropriate salon waste bin or bag (remaining 
within any weight limits). 

• Arrange collection of your salon waste bins from an accessible location at a date and time that 
suits your business and the amount of waste you produce. 

• Licensed waste carriers will remove your bins and take them to a nearby facility for proper 
disposal and recycling. 
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What waste do salons produce? Make an overview.    
 
Hair salons create a wide variety of waste in addition to human hair. Let’s check whether your list is 
complete or not. 

• Tin foil, chemicals and hair dye 

• Old scissors, aerosol cans, shampoo and styling product bottles 

• Old hair straighteners, hair-dryers and salon equipment 

• Receipts 

• Packaging, cleaning products, plastic water cups, magazines and newspapers 

• Wax strips, pads, cotton wool buds 

• Sanitary bins 
 

Regarding the amount of waste produced in a salon, you need to find solutions to recycle.  

How is this waste disposed of? 

Legislation provides a framework for the disposal of waste and governs how different types of waste 
must be stored and disposed of. Waste produces by a salon can be separated into different categories 
to prevent contamination and each category has different rules around its storage and disposal. 

General waste in hair salons 

This can be anything that doesn’t fall into any of the other categories such leftover lunches, non-
recyclable packaging, till receipts and hair clippings too. This type of salon waste can be collected in 
bin bags and put in bins for a reputable waste disposal company to collect. 

 

 

Can you name a reputable waste disposal company where you live?    
 

 

  

https://www.businesswaste.co.uk/waste-disposal/
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2. Carbon footprint 

2.1. Carbon footprint calculator for hairdressers 
In your career as a hairdresser, you will need to use different products, all of which have an 
environmental impact throughout their lifetime.  Producers of goods and services are increasingly 
becoming aware of these impacts and are starting to think of measures they can take to limit the 
amount of environmental damage their product is responsible for.  However, before measures can be 
taken to reduce a carbon footprint, they need to know how big it is.      

Just like people, every good or service can be measured in terms of its carbon footprint.  A product’s 
carbon footprint is the total amount of GHGs produced whilst making that product, during its lifetime 
and then to dispose of it.    

To calculate a product footprint there is a ‘basket of six’ greenhouse gases that need to be measured, 
these are: 

• Carbon dioxide (CO₂)   

• Nitrous oxide (N₂O)  

• Methane (CH₄)  

• Hydrofluorocarbons (HFCs)  

• Perfluorocarbons (PFCs)  

• Sulphur hexafluoride (SF₆) 

2.2. Create a calculator for hairdressers 
In level 1 you tested your own carbon footprint and gave solutions to improve your results. You also 
started up a campaign to make hairdressers aware of their ecological impact, based on the carbon 
footprint of their business.  

 

Can you remind a few actions a hairdresser could take to lower their carbon footprint?  

If you need inspiration, watch the video: https://www.youtube.com/watch?v=cr-

tJ5TqoM4&t=179s  

 

On the Internet you’ll find loads of tests to calculate your carbon footprint. But can you find a specific 
one for hairdressers?  

Indeed, it is very hard to find a good calculator. So, let’s make our own test.  

 

https://www.youtube.com/watch?v=cr-tJ5TqoM4&t=179s
https://www.youtube.com/watch?v=cr-tJ5TqoM4&t=179s
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Work in pairs of four. 

Which standards should be included in the test? How will you rate the standards?  

Create a simple test in Excel. Make sure it’s practical and easy to use. Let the test in Excel inspire 
you.  

Present your test to the rest of the groups. Discuss the results.  

 

2.3. The impact of a hairdresser’s carbon footprint. 
Today's customer has more options than ever before. This has been a positive accelerator in many 
regards, as it has created more jobs, entrepreneurs, and innovative product breakthroughs. However, 
the industry's growth and its impact on the environment have not been balanced. From wasteful 
packaging, to complex international supply chains and microplastic pollution, the beauty industry’s 
environmental impact is impossible to describe in one article. These are a few shocking facts: 

Toxic ingredients 

• Most products are rarely used in its entirety before it's thrown out, meaning their contents go 
back into our earth through landfills and water streams 

• Oxybenzone in sunscreen, has shown in labs to be toxic for coral reefs and marine life 

• Volatile organic compounds (VOCs) in fragrances, hairsprays, and hand sanitizers contribute to 
smog and air pollution, creating the same amount of chemical vapours as petroleum from 
vehicles (even though 15x more petroleum is burned as fuel) 

• The notorious use of palm oil in over 70% of cosmetics has led to over 5% of tropical 
deforestation 

 

Packaging and Carbon Footprint  

• The global use of beauty products produces over 120 billion units of packaging each year 

• In addition to the packaging itself, there is the impact of energy utilized in production and the 
carbon footprint of transporting ingredients and finished goods 

• Wet wipes and face masks, a mix of fabric and plastic, were responsible for over 93% of sewer 
blockages and marine life damage in the UK (similar statistics exist across the globe, mainly 
across North America and Europe) prior to COVID-19. Since COVID-19, the increase of personal 
sanitization products exacerbated the problem by increasing the relentless disposal of wet 
wipes, napkins, and chemicals everywhere - many U.S. states saw an increase of at least 100 
tons of wet wipes in landfills during COVID-19. 

 

Carbon emissions, water pollution, marine life endangerment, deforestation, smog, and air pollution 
are only a few of the under-researched, but detrimental impacts of the booming cosmetics industry.  

In order to bring sustainability to the mainstream, products need to be made with affordability and 

functionality equally in mind. Customers care about sustainability, but aren't willing to give up either 

https://abcnews.go.com/International/sunscreen-pollution-accelerating-demise-coral-reefs-experts/story?id=68807099
https://www.downtoearth.org.in/blog/environment/smell-good-breathe-bad-how-scented-products-add-to-air-pollution-74501
https://www.forbes.com/sites/lucysherriff/2019/09/17/the-minimalist-beauty-company-tackling-the-industrys-waste-problem/?sh=5abbeb3d4326
https://www.water.org.uk/
https://www.washingtonpost.com/local/trafficandcommuting/flushable-wipes-clogging-sewers/2021/04/23/5e8bbc82-a2c9-11eb-a774-7b47ceb36ee8_story.html
https://www.washingtonpost.com/local/trafficandcommuting/flushable-wipes-clogging-sewers/2021/04/23/5e8bbc82-a2c9-11eb-a774-7b47ceb36ee8_story.html
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to make that choice. Transparency and product education will be key to helping more customers 

transition towards eco-conscious solutions. 

Green Washing 

Green washing is the concept of marketing goods and services with eco-conscious traits, while failing 

to live up to those claims. With the rise of online brands and digital marketing, it has become easier 

than ever to green wash products. Once again, transparency and detailed education are the most 

important to stand out as an authentic and truly sustainable brand. 

 

 

Design a poster to be displayed stating the possible impact of a hairdresser’s carbon footprint.   

The poster needs to be colourful and eye-catching whilst clearly stating what is required and why.   
The winning design will be made into a poster and displayed in the appropriate area within the 
college.   

3. Conclusion  

That it is important to have a notion of what sustainability means should be clear by now. That it is all 

the more important to know what sustainability means for your profession as a hairdresser or barber 

should certainly be dawning by now. So it is vital that if you want to start a business in the future, that 

you think sustainably and that you know what impact practicing your profession can have on the 

environment. Small adjustments can make an immense difference.  
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